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Message from Founders: Lisa Christensen and Nissa Marion 
 
At the beginning of 2012, we made the choice to enact a vision: to expand the Hong Kong 
International Coastal Cleanup inland, beyond shorelines, to include country parks and urban 
environments. This bold move aimed to allow greater participation, with more ways to get 
involved, while bringing home the message that the trash in the ocean starts right here at home. 
 
The newly relaunched and expanded 2012 Hong Kong Cleanup was announced in June, with 
our long-time partner, Nomura, as the official Presenting Sponsor, and increasing the scope of 
our partnership with Fox International Channels as the 2012 co-organizer to help take the event 
to new levels. The expansion was a success. In its first year, the Hong Kong Cleanup has 
engaged almost 40,000 participants – four times as many as last year’s Coastal Cleanup – and 
become an instant household name. Meanwhile, we forged valuable new relationships and built 
on the strength of existing ones, such as with the government, our long-time partner in the 
cleanup effort. 
 
Our aim is to educate the public through not just campaigns and messaging but hands-on 
engagement, and in doing so instil a sense of pride and investment in the community. The 
experience of participating in a cleanup, whether it be on a beach, hiking trail, city street or 
perhaps a longer-term reduction activity in the office, school or home, offers a chance for people 
to take pride in having made a difference, and at the same time is an inevitable learning 
experience.  
 
Far from being a once-a-year activity, the Cleanup encourages changes in awareness and 
habit, so that the tidal wave of trash flowing from our hands to the land and into the sea can be 
reduced and, eventually, stopped. And people are getting it. From humble beginnings as a 
single beach cleanup event in 2000, we can truly say that a massive, and rapid, shift is taking 
place. It is clear that a growing portion of the public is ready to be stewards for the environment, 
starting with our own beautiful city. A civic movement has begun in Hong Kong – and it is thanks 
to you. 
 
We sincerely thank and congratulation the many teams, sponsors, partners and supporters who 
took part in the 2012 Hong Kong Cleanup. The positive feedback from the community and the 
rapid growth of this event is an indicator of rising levels of awareness in the community, and of 
widespread willingness to take action and make a difference. It reminds us that change is 
possible. 
 
Thank you for all that you do, 
 

  
 
Lisa Christensen    Nissa Marion 
 
Co-Founders, The Hong Kong Cleanup 
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A word from our Celebrity Ambassadors 
 
"The Hong Kong Cleanup really demonstrates what an 
incredible difference can be made when the community 
comes together in a united effort, with companies, 
schools, government and citizens all taking part. I'm 
proud to support an initiative that is so committed to 
educating and empowering Hong Kong people in 
solving the problem of waste. It's great to see more and 
more people getting involved every year. Keep up the 
good work!" 
- Daniel Wu, Coastal Cleanup Ambassador 
 

 
 
"I have been a firm supporter of the Hong Kong Cleanup 
for many years, and it's been amazing to see how it has 
grown and flourished within the Hong Kong community. I 
live near the ocean, and have seen firsthand the 
devastating effect of trash from inland ending up in the 
sea. It's gratifying to know that more and more people 
are becoming aware of this issue and choosing to take 
action, both at cleanups and in their daily habits." 
- Lisa Selesner-Wu, Coastal Cleanup Ambassador 
 

 
"Being involved in the Hong Kong Cleanup is a very 
rewarding experience. Not only have I had the chance to 
meet some very inspiring people, it's fantastic to be able to 
help urge the community to get involved! The City Cleanup 
Challenge encourages people to not only clean up, but also 
to look at their daily lives and ways to reduce the amount of 
trash that we produce. Every small action can make a 
difference." 
- Jun Kung, City Cleanup Ambassador 
 
 

"This is our first year supporting the Hong Kong Cleanup 
and we've really enjoyed being a part of such an important 
initiative. Growing up in Hong Kong, we are proud of our city 
and we want to help take care of its environment. While 
shooting the Country Cleanup Challenge campaign, we also 
got to visit the country parks and see how much wildlife 
depends on healthy ecosystems. Thank you to everyone 
who supported this year, let's work together for a cleaner 
future!" 
Robynn & Kendy, Country Cleanup Ambassadors 
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Executive Summary 
 
Building on the success of Ecovision’s 12-year strong Hong Kong International Coastal 
Cleanup, the 2012 Hong Kong Cleanup comprised a year-long education platform culminating 
in large-scale community volunteer challenge in the fall. Tens of thousands of community 
members were engaged in cleaning up the region’s coastlines, country parks, urban areas, 
offices, schools and homes in the Coastal, Country, and City Cleanup Challenges. The Hong 
Kong Cleanup is organized annually by Ecovision, and in 2012 co-organized by National 
Geographic Channel (HK) and sponsored by Nomura, Nikon, Ecozine, FOX International 
Channels, and others. 
 

 
 
The issue of trash not only threatens wildlife and ecosystems, but also puts human health and 
safety at risk as well as undermines tourism and economic activity. The 2012 campaign aimed 
to convey this awareness through education and participation. 
 
With the expansion into country parks and urban areas and a full-time management team in 
place, as well as the pellet spill kicking things off early this year, the Cleanup experienced a 
massive growth in 2012. Media and marketing, team engagement and public education all 
increased in scope dramatically. Our long-term relationship with the government increased in 
strength, and celebrity support also helped to drive greater awareness. 
 
Kicking off on September 15th and running until November 4th, the official Cleanup Challenge 
season saw enthusiastic response as teams flocked to the newly launched HKcleanup.org 
website to register and submit data. Cleanups were managed and supported by Ecovision, and 
complemented with free public eco-education seminars held regularly. The Challenge ended 
with an Award Ceremony recognizing the teams in various categories such as Best Team Spirit 
and Most Trash Collected. 
 
In 2012, 39,098 volunteers collected and counted 105,507kg of trash, cleaning approximately 
637km of Hong Kong’s coastlines, country park hiking trails, and urban areas. This represents a 
participation increase of nearly four times more than in 2011. 

 
The key findings were in line with previous years, in that the top items found at all cleanups 
were primarily made of plastic and disposable in nature, with plastic bags and beverage bottles 
alone comprising over 23% of all the trash reported. Other notable findings included high 
numbers of cigarette butts in urban and rural areas, as well as a high quantity of glass.  
 
Key recommendations include improved government policy and legislation to reduce trash, as 
well as product innovation, awareness and education. Individual and community action are 
noted as pivotal elements to change for the better. 
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The 2012 Hong Kong Cleanup 
1. Introduction 
 
There is no question that the issue of waste, particularly for Hong Kong, is a pressing one. Hong 
Kong generates 6 million tonnes of waste per year, and the government is already spending 
millions of dollars to clean up trash. With the landfills in Hong Kong almost full, vast amounts 
are ending up in nature. The Hong Kong Cleanup aims to address this situation. 
 
The Hong Kong Cleanup is a community based environmental campaign that educates, 
engages, inspires and empowers citizens to protect and conserve our environment. The 
campaign brings together businesses, community groups, schools, governments and individuals 
in a range of activities and clean up programs that positively improve local environments.	  No 
special abilities or costs are required to participate, only a desire to help.  
 
Participants are engaged in first-hand learning about the human-created problems of litter, 
plastic pollution, habitat destruction and toxic debris, and discover that the solutions are within 
their grasp. With ongoing education campaigns and community cleanups, a primary aim is to 
provide school aged children, the wider community and policymakers with a better 
understanding of the problems associated with littering, overconsumption and waste, and 
involve them in finding and employing sustainable solutions.  
 

 
 
The Hong Kong Cleanup Challenge incorporates three types of team challenges: the 12-year 
established Coastal Cleanup, focused on beaches and coastal areas, and now the Country 
Cleanup targeting country parks and hiking trails, and the City Cleanup carried out in homes, 
schools, offices and city streets. The education campaign gains substantial momentum each 
year, and 2012 was a record year in terms of outreach, marketing, PR, volunteer participation, 
research and awareness. 
 
The Hong Kong Cleanup is not just a standalone event, but part of a much larger global 
initiative, as a coordinating body for Ocean Conservancy’s International Coastal Cleanup, Clean 
Up the World, and Let’s Do It World, which together comprise tens of millions of volunteers 
representing the fastest-growing civic movement on earth. We are proud to provide this world-
class community environmental event for Hong Kong as a contribution to the world. 
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Cleanups alone, while powerful tools for gathering data and raising awareness, cannot solve the 
problem. Individuals, governments, nongovernmental organizations, and corporations must step 
up to prevent excess trash at the source. Thus, the Hong Kong Cleanup’s Mission is threefold: 
 

• To empower Hong Kong citizens to become active agents in keeping our beautiful 
coastal areas, country parks and city streets safe, clean and trash free 

• To increase awareness and instil a level of understanding that communities are pivotal to 
changing attitudes towards environmental protection 

• To advocate for change in policy related to waste management, littering and pollution, 
and for environmental sustainability to become a greater priority for Hong Kong 
policymakers. 
 

 
 
Cleanup activities are not a new concept; many organizations and communities around the 
world engage in this important work. There are several characteristics, however, that distinguish 
the Hong Kong Cleanup: 
 
• We align with a global movement as part of Ocean Conservancy’s International Coastal 

Cleanup, Clean Up the World and Let’s Do It World; 
• It is a year-round education platform comprising events, speaking opportunities and 

community engagement; and, 
• Data is collected at every cleanup and used to create reports such as this one, to inform 

policies and to develop strategies for change. 
 
The Cleanup’s regular success is based on Ecovision’s three-point execution strategy: 
 
Education: The educational campaign is promoted through a wide range of media channels as 
well as working closely with schools, government and supporting organizations, to broaden the 
reach and impact of the message of how and why to reduce excess waste and litter. 
 
Participation: We provide the management, tools and information and empower citizens to 
lead community cleanups and join the Challenge, because hands-on participation is the key to 
understanding the problem of littering and debris. By experiencing it firsthand, volunteers gain 
true awareness of the issue. 
 
Driving change: Our team advocates and supports government policy aiming for sustainable, 
integrated waste management, and for environmental education to become a greater priority. 
The steady growth in cleanup participation also helps to show to government, industry and the 
world that the Hong Kong community is willing to take action and lead the way for a cleaner 
environment. 
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2. The Issue of Trash 
 
Global Perspective 
In most parts of the world, aside from some recycling activity, the vast majority of refuse still 
gets thrown away. The problem is… there is no away. We are facing an urgent issue; what do 
we do with all our garbage, and how do we stop it from continuing to pile up at the same rate? 
 
Trash from urban centres is so vast that not only is dealing with it a major struggle for many 
cities, with immediate costs including health and resources adding to the long-term 
environmental effects, but even when intended for a suitable destination, trash can ‘escape the 
system’, through improper disposal, loss during transit, and other causes due to the sheer 
volume being processed and moved on a daily basis. Inevitably, and with the addition of human 
carelessness and littering, trash travels.  
 
It travels from our hands to a storm drain to a stream to the sea, where it can remain for 
hundreds or even thousands of years. The effects of this vast wave of solid pollution range from 
food chain contamination to threatening biodiversity and climate change. No matter where we 
live, we are all directly or indirectly affected by trash as it “travels”.  
 
And because our trash travels, it is winding up in the most remote places—including the middle 
of the ocean. Our Earth, and especially our ocean – the source of much of the food, water, and 
oxygen we need to survive – is suffering the long-term effects of being treated as an infinite 
wastebin. Downhill from everything, the ocean is the final resting place for both solid waste and 
leached toxins originating on land. 
 
As more and more trash travels from urban and rural areas to our ocean and waterways, it 
imparts a variety of serious impacts: 
 
Wildlife and Ecosystems 

 
 
Wildlife is at risk due to human-produced trash, on several levels. Trash degrades their home by 
gradually smothering fragile ecosystems, from marshes and wetlands to forests, coastlines and 
the marine environment. We see this in Hong Kong particularly in mangroves blanketed with 
plastic and polystyrene. Larger pieces of stray debris can also entangle and trap wildlife – many 
of us have seen the stark images of animals caught in plastic rings, ropes and other detritus.  
 
Meanwhile, it is easy for wildlife to mistaken small pieces of trash as food. Birds, fish and 
animals that eat trash can either choke or die a slow death from starvation. Dolphins, porpoises 
and sea turtles in the South China Sea right here in Hong Kong are among the over 260 
species that have been firmly documented as impacted by debris, most often via entanglement 
or ingestion of debris.   
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Economy and Tourism 

 
 
Trash has a cost, not just in the broad environmental sense, but also in a tangible economic 
sense. Cleaning up debris from our cities, countryside, marine areas and coastlines can require 
a great deal of resource, including equipment, manpower and time. The Asia-Pacific Economic 
Cooperation (APEC) found that in the Asia-Pacific region alone, marine debris was estimated to 
cost more than US$1 billion a year, from clean up to boat repairs. 
 
Tourism is a large source of income for many countries, and when beaches, hiking trails and 
cities streets are filled with trash, tourists and residents leave, taking their money with them. 
Cleaning up, disposing of the waste and dealing with public health issues are a routine financial 
drain on communities that depend on tourism. In New York, debris washing up on shorelines 
was estimated to cost the state between US$950 million and US$2 billion in lost tourism and 
other revenue. 
 
Human Health and Safety 

 
 
Toxic compounds from landfills and other waste sites have been shown to leach into the ground 
and eventually, into water supplies, affecting water quality and possibly the health of living 
things. A study at the University of Athens was conducted on secondary pollution caused by 
leaching of pollutants from litter, and found that trace metals can enter the water from debris, 
which could have implications for human health. 
 
Pieces of debris, particularly materials such as plastic, also attract free agents to themselves - 
so that they become more toxic the longer they are in the environment.  New studies are also 
showing that, as certain kinds of plastic break down in the ocean, they may produce and give off 
chemical compounds not normally found in nature, compounds in a form that may be more 
easily assimilated into the bodies of both humans and marine life.  
 
Smaller debris that is eaten by wildlife also affects human wellbeing; toxic chemicals are 
transferred up the food chain as large ocean predators -- many of which we eat -- accumulate 
toxins eaten or absorbed by smaller fish and plants.  
 



 
 

 

10 

Local Perspective 
 
Hong Kong is a densely populated city with over 7 million people living in an area of just 
1104km2. The quantity of waste generated daily continues to be a huge problem in the territory. 
The municipal solid waste comes from a variety of sources including domestic, commercial, 
industrial and construction waste. According to the government figures in 2010, the per capita 
disposal rate of domestic solid waste was 2.52 kg/day, which multiplied by the city’s population 
offers a truly concerning quantity of daily trash. 

 
 
Coastal Regions 
 
The Hong Kong territory includes 1651km2 of marine waters, with coastlines comprising of 
461km in Kowloon and New Territories and 728km in Hong Kong Island, Lantau Island and 
outlying islands. There are more than 260 islands in the territory, each with an area greater than 
500m2. At present, 40 beaches in Hong Kong are managed by the Leisure and Cultural 
Services Department – 11 are located on Hong Kong Island and the southern part of Kowloon 
Peninsula, with the remaining 29 located across the New Territories and outlying islands. Over 
a decade of data confirms what our volunteers know: the data showed that the vast majority –
over 80% - of coastal and marine debris is land-based, consisting mostly of everyday household 
items like plastic bags, bottles and food wrappers.  
 
Country Parks 
 
While Hong Kong is a bustling metropolis, a generous 75% of our land is countryside, and 40% 
is designated country park. Our scenic hiking trails are internationally renowned, and in 2010 
over 13.2 million people visited the country parks and special areas of Hong Kong, engaging in 
recreational activities such as hiking, leisure walking, fitness exercises, barbecuing, family 
picnics and camping. However, with so many visitors, many people are forgetting to “take out 
what you bring in,” littering our countryside and damaging the environment. Meanwhile, trash for 
the city is so copious that it’s overflowing into the countryside. 
 
City Streets 
 
Every day, more than 10,000 street cleaners and contracted workers manually sweep our 
streets and public areas, taking copious amounts of litter and trash away. Trash originating from 
our homes, schools and city streets is bagged and sent to already-full landfills, or swept down 
storm drains and washed out to sea. In 2010, an estimated 6.4 million tons of waste was 
landfilled, and the operating cost of the three existing landfills is around $400 million per year. 
This is not a solution for a city of 7,000,000 inhabitants. We need more sustainable solutions. 
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3. Timeline 
 
As a year-long platform, the 2012 Hong Kong Cleanup schedule was as follows: 

 
4. A Year-Round Campaign 
 
Far from being a once-a-year activity, the Cleanup team engages 12 months a year with public, 
school and corporations through presentations as well as numerous events around the region, 
both as host and as a supporting organization to other NGOs. We design and develop custom 
education presentations for an average of 20 such events per quarter, including schools, 
corporates, community groups, NGOs, eco fairs and expos, Chambers of Commerce, and other 
relevant external events. In 2012 we presented to local and international audiences totalling 
over 10,000 people. A few highlights of events that the Hong Kong Cleanup presented, hosted, 
supported or participated in this year included: 
 

• LOHAS Expo 2012, Hong Kong, February 
• World Oceans Summit, Singapore, February 
• LOHAS Asia Forum, Singapore, February – March 
• Clean Ships, Seas, Shores and Ports Conference and Luncheon, Hong Kong, March 
• Chief Executive Candidates Environmental Policy Forum, Hong Kong, March 
• 2012 Macau International Environmental Cooperation Forum, Macau, March 
• Royal Hong Kong Yacht Club Speaker’s Corner, Hong Kong, March 
• Green Drinks, Hong Kong, July 
• Rotary Club Presentations, Hong Kong, July-Sept 
• Bali International Triathlon Green Partner, Bali, July 
• Eco Expo Asia, Hong Kong, October 
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5. Three ways to participate 
 
Expanding beyond coastlines, the 2012 Cleanup Challenge included for the first time country 
parks, city streets, offices, homes and schools.   
 
Coastal Cleanup Challenge 

 
With its expansive coastal areas, fishing and shipping industries, marinas, boating and water 
sports, Hong Kong has a special relationship with the marine environment, and as such it is vital 
for us to take part in its protection. With the ocean “downhill from everything”, it is the last 
resting place of much land-generated trash. Beach cleanups bring awareness to the vast and 
vital issue of marine debris, and allow participants to engage with our beautiful coastal 
ecosystems. 
 
Country Cleanup Challenge 

 
Hong Kong’s country parks are one of our most valuable assets. They offer not only beautiful 
vistas and recreational activities such as hiking, cycling and camping, but also absorb carbon 
dioxide and are home to many species of wildlife. Detrimental amounts of litter and trash can be 
found in all of our country parks, and the issue needs to be addressed. Cleanups educate about 
littering and its effect on the natural world we all need and enjoy. 
 
City Cleanup Challenge 

 
Every day, more than 10,000 street cleaners manually sweep and remove copious amounts of 
litter and trash from our city streets. Trash from our homes, offices, schools and 
neighbourhoods is bagged and sent to already-full landfills, or swept down storm drains and 
washed out to sea. We need to look at our urban behaviour and stem the flow of trash at the 
source. Cleaning our city streets, offices homes and schools provides an eye opening 
experience for many. City Cleanup Challenges can take the form of a single day cleanup or a 
longer-term monitoring activity. 
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6. Official Kickoff 
 

 
 
We successfully kicked off the 12th annual Hong Kong Cleanup on Saturday, September 15th, 
together with 210 volunteers from Presenting Sponsor, Nomura.  
 
The day began with a press conference, supported by Ogilvy Public Relations, at Central Ferry 
Pier 4. We were joined by Nomura and other key partners Ecozine.com, National Geographic 
Channel, and NIKON, plus the renowned Captain Charles Moore, author of Plastic Ocean, and 
Celebrity Ambassadors Jocelyn and Tony Sandstrom. The kickoff was part of a worldwide 
event, as part of two global eco-initiatives, Ocean Conservancy’s International Coastal Cleanup 
and “Clean Up the World”, which both kicked off simultaneously with our Cleanup.  
 
Following the press conference, Ecovision and Nomura went to Sok Kwu Wan, Lamma Island 
for a cleanup effort. In two short hours the group collected 8,622 pieces of trash, in total 
weighing approximately 2,004kg! Fun was had by all and the day ended with a well-deserved 
lunch and an award ceremony.  

7. Free Public Eco Education Seminars 
 

 
 
This year, we expanded the free public education platform to include more sessions and invite 
larger groups to each session, offering tips and education, cleanup materials, video content and 
interactive discussion. Sessions took place at the conveniently located Regus Central Plaza. At 
each of the seven regularly schedule seminars, guests were able to: 

- Watch an informative presentation about the issues and the solutions 
- Get tips on having a safe, meaningful and memorable cleanup event 
- Learn about the importance of data collection and how to do it 
- Receive materials for promoting and executing a successful Cleanup 
- Meet other teams and share about experiences 
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8. Team Registration & Participation 
 
The 2012 Cleanup season extended over an 8-week period, completing on November 4th and, 
including pellet cleanups, engaged a sum total of almost 40,000 participants – nearly four times 
more than the previous year.  
 
Team participation represented a broad cross-section of the Hong Kong community. Team 
types included students and teachers from local and international schools, staff from 
businesses, chambers of commerce, NGOs and charities, families, recreational activity groups, 
government departments, clubs, organizations and celebrities, all competing in the Challenge 
and be part of the change.  
 
This year saw the signup and participation process become streamlined in order to manage the 
large response. The simple 3-step team signup process, managed by the Ecovision team, 
works as follows: 
 

1. Sign up a team 
 
Individuals wanting like to organize a team cleanup simply 
choose a Challenge and cleanup date, and estimated 
number of participants they plan to bring along from their 
company, school or group. Then they visit the registration 
form at HKcleanup.org and enter their details. On signing 
up, they become a “team captain” and receive a 
confirmation email and instructions from the Hong Kong 
Cleanup team. 
 

 
 
2. Attend a free eco-education seminar session 
 
All team captains have the opportunity to attend one of the 
seven free seminars held throughout the season. As well as 
learning about the issue, the Cleanup Challenge, and the 
how-to of successful participation, volunteers attending the 
briefings can also ask questions, collect their free 
educational materials and data tools, and meet other 
participants in a friendly environment. 

 
 
3. Go clean Hong Kong! 
 
On their chosen date, the team cleans their chosen beach, 
street, trail, school, home or office, using the checklists and 
data collection materials provided by Ecovision. Once the 
cleanup is complete, they are reminded to return their 
cleanup data to Ecovision, both for the annual report and 
for the competitions and award ceremony. 
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9. Materials 
 

 
 
Every team is provided with a bilingual 2012 Cleanup Kit for their Challenge containing: 
- Standardized data cards - Participant Award Certificates 

- Detailed cleanup guides - Cleanup posters, postcards, stickers 

- Safety, materials and operational checklists - Printable education materials 

- Volunteer registration and waiver forms - Video educational and promotional content 

- Bags and gloves - Brooms, sieves and buckets 

 

10. Merchandise  
 
This year we had some very exciting merchandise to commemorate the 12th a-nnual Cleanup. 
Items included athletic t-shirts with recycled content, as well as longer cotton tshirts for cooler 
fall weather, and reusable shopping bags, all by Farbo Uniforms. Hong Kong Cleanup visors, 
sponsored by Escapade Sports, also came in handy during sunny cleanup days. 
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11. Data Collection 
 

 
 
At the end of each cleanup season, the Ecovision team retrieves, analyses and compiles the 
data collected by volunteers to publish a detailed report, which is shared with media, sponsors 
and teams, and highlights the particular results and findings pertinent to Hong Kong.  
 
This report is also made available to educational institutions, government, and the wider public 
electronically. The research findings are used to develop outreach and education materials and 
to influence government policy in addressing the issues illustrated by the data. 
 
Ecovision also contributes data with Ocean Conservancy, which produces annually the world’s 
only country-by-country database indexing ocean trash, using data collected by volunteers 
around the globe, as well as to the Clean Up the World and Let’s Do It World initiatives. 

12. Awards Ceremony  
 

 
 
Hundreds of team captains and guests joined Ecovision, our key sponsors and our celebrity 
ambassadors for an official Award Ceremony and Wrap Party at Shore Restaurant and Bar on 
Tuesday, November 13th, where results of the 2012 Cleanup and the winners of the Challenge 
were announced. The event commenced with a press conference. Distinguished speakers 
included Nomura's Michael Clemons, Jimmy Wan from Nikon and Rita Mui of FOX International 
Channels representing our Presenting Sponsors, as well as our own Nissa Marion speaking on 
behalf of Ecozine.com and Ecovision CEO Lisa Christensen sharing heartfelt thanks. 
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Awards were presented to teams for categories including Weirdest Item Found, Best Team 
Spirit, Greenest Team, Biggest Team and Most Trash Collected. The Gold winners represented 
the wide variety of team types that participate in the Cleanup Challenge - from companies such 
as Oriental Press Group, HOK and UBS, to schools such as LST Leung Kau Kui College, to 
NGOs (DB Green, Living Lamma) and activity groups (the Cub Scouts, Buzz Dragonboat Team 
and HK Hikng Meetup).  Gold winning teams received special trophies, made from recycled 
glass bottles by ECOLS. The evening was enhanced with drinks and canapes generously 
sponsored by Shore and Jūs California Wines. 
 

 
 
Many of our Celebrity Ambassadors were on hand to celebrate with our guests - TV host Lisa 
Selesner-Wu was the guest MC, while Daniel Wu, Jun Kung and Terence Yin helped announce 
the results. The awards were followed by an eco fashion show featuring top model Rosemary 
Vandenbroucke and friends, wearing recycled couture by renowned designer Karta Healy. 
 
*Please see Appendix 2 for detailed award winner information. 
  

13. Hong Kong Cleanup Exhibition 

 
To celebrate the success of the 2012 Hong Kong Cleanup, we are proud to present a Hong 
Kong Cleanup Exhibition for the public in January 2013, together with National Geographic 
Channel and the Hong Kong Science Museum. 
 
The month-long show features a large-scale musical art piece created by renowned local artist 
Kacey Wong in collaboration with musician Jun Kung, built entirely from recycled materials. The 
exhibit also includes a series of education panels on the issues and solutions around waste, the 
Hong Kong Cleanup videos, and a photographic journey through the 2012 Hong Kong Cleanup, 
presented by Nikon.  
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14. Media and Outreach 
 

 
 
 
The Hong Kong Cleanup 2012 marketing and education campaign was engaging, educational 
and powerful, with clear messaging and environmental facts, aimed at inspiring action. The 
campaign was deployed in three phases: 
 
1. Pre:  Building awareness and education; encouraging team signups; generating buzz 
2. During: Driving people to the event; raising awareness; maintaining momentum 
3. Post:  Announcing cleanup results; acknowledging sponsors, partners and volunteers 
 
The multi-pronged core tasks of the Hong Kong Cleanup Challenge marketing campaign 
attracted the wider Hong Kong community to the event whilst inspiring and engaging them with 
positive educational messaging, and to acknowledge and promote the event’s sponsors and 
supporters. Media partners included Chinese and English language publications, TV, online, 
postcard and outdoor advertising.  
 
Leading print media partners supported with regular editorials and ad space in print and online 
publications leading up to and during the event period. Additional media partners covered 
various demographics and sectors of the public in order to maximise the reach of the campaign. 
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Above the line advertising through media partnerships (both bartered and carefully selected 
paid advertising) was rolled out cross-media, reaching target attendees at multiple touch-points.  
Messaging was synchronized with a heavyweight below the line promotional campaign 
designed to connect the target audience with the event and acknowledge and support the 
event’s local partners and sponsors.  
 
In addition to conventional and digital media support, a key factor in the database building, 
volunteer recruitment, education & marketing, team recruitment, event promotion and activation 
is based on community partnerships and supporting organizations. Several types are activated 
from Ecovision Asia’s extensive regional network: 
 

a. Chambers of commerce, NGOs, associations and community groups increase the scope 
of the marketing reach via outreach to corporate Hong Kong, promoting the event 
through their websites and newsletters, database support, and registration support (links 
to entry form, etc) 

b. Education and school partners help extend team participation and volunteer recruitment 
by utilizing databases to promote and register participants, and outreach to local schools, 
students and teachers 

c. Other activity groups such as sports clubs, hiking groups, fitness centres and youth 
groups encourage entry and reach people at grassroots level and have potential partner 
challenges and competitions 

 
The 2012 Cleanup effort was supported and promoted by no less than 19 partners with an 
estimated reach of over 10,000,000 individual public views, whose combined reach can be 
quantified per the following chart: 
 
2012 Marketing Outreach Channels: Media Partners & Supporting Organizations 
Action Asia (55,780 copies/month) 
Alivenotdead (300,000 visits/month) 
Asiaxpat (800,000 visits/month) 
Flash-On Magazine (270,000 copies/week) 
Focus Media (520 buildings in Hong Kong) 
LifestyleAsia (28,000 members) 
National Geographic Channel 
On.cc (3.42 million unique visits/month) 
Oriental Daily News (3,732,156 readers) 
South China Morning Post (101,801 
copies/day) 
The Sun (1,634,500 readers) 
 

American Chamber (2000+ members) 
British Chamber (1100+ members) 
Canadian Chamber (1,200+ members) 
Dutch Chamber (400+ members) 
Business Environment Council  
(7,500 subscribers) 
Climate Change Business Forum  
(2,200 subscribers) 
Royal Hong Kong Yacht Club (12,000 
members) 
Hong Kong Hiking Meetup (5,000 members) 
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360° Marketing 
 
This year, in partnership with FOX International Channels as co-organizer of the Hong Kong 
Cleanup, a 360-degree integrated promotion was rolled out to encourage participation and 
awareness.  
 

 
 

2012 Media Partners: 
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On-Air Promotion 
 
FOX International Channels produced a number of exclusive television promos and aired them 
on local and regional feeds all over Asia, over the five month Hong Kong Cleanup Challenge 
campaign. 
 
This support helped expose many new community members to the Hong Kong Cleanup and 
spread environmental education to thousands of homes. 
 

 
 
 
Media Partners 
 

 
 
Our media partners included Hong Kong’s top media in both Chinese and English language, 
and were of great support, running Hong Kong Cleanups advertisements, editorial coverage, 
and related educational content in daily, weekly, monthly, and online publications including 
Oriental Daily News, The Sun, FlashOn, South China Morning Post and Action Asia. 
 
In addition to print media partners outdoor advertising partner Focus Media aired the public 
service announcements on televisions throughout 520 commercial buildings in Hong Kong, and 
specially designed postcards showcased the campaign in GoCart postcard advertising spots at 
major food and beverage outlets, hotels and other venues across town. 
 
Our online media partners Apsis, Alivenotdead, AsiaXPAT, Lifestyle Asia and on.cc supported 
with web banners, email sendouts, social media support and editorial content about the 
Cleanup Challenge.  
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Supporting Organizations 
 

 
 
Our supporting organizations and partners were instrumental in activating team signups through 
newsletters, member magazine promotions and more. Chambers of commerce, activity groups 
and associations, and business associations used their networks to promote the Cleanup and 
engage their members in an activity relevant to them. 
 
Public Relations 

 

 
 
Press releases were issued for the launch and conclusion of the Challenge. Our celebrity 
ambassadors Daniel Wu and Lisa Selesner-Wu, Robynn and Kendy and Jun Kung as well as 
Jocelyn and Tony Sandstrom, and Captain Charles Moore were featured in public service 
announcements and calls-to-action throughout the Challenge season. They also attracted 
media attention throughout the cleanup period by actively participating in events, taking media 
interviews, and supporting the Hong Kong Cleanup award ceremony. 
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On Ground Events 
 

 
 
In addition to the actual cleanup activities, free eco-educational seminars were held over a 
seven week period to educate team captains and the wider community about the issue of waste 
and the importance of participating in cleanups and reducing waste at source. As part of the 
Cleanup launch, Ecovision sponsored renowned scientist and seafarer Captain Charles Moore 
to speak to the public at various venues on the topic of plastic waste and marine debris. 
 
The Hong Kong Cleanup was also promoted throughout the season at major environmental 
conferences and expos as well as community fairs and seminars, and hosted a panel 
discussion on waste jointly with sponsor Nomura, featuring local experts Dr. Andrew Cornish 
Director of Conservation at WWF; Craig Leeson, Director of Plastic Oceans; and Brian Mak, Co-
founder of HK Recycles. 
 
Online Engagement 
 

 
 
A fresh new HKcleanup.org website was launched this year, that features streamlined 
registration and data submission pages, as well as maps, information, photo and video 
galleries, a Partners section, downloadable materials and media clippings. 
 
Social media channels such as Facebook and Twitter helped drive momentum for team signups 
and keep volunteers updated pre-, during and post- cleanup period.  There are currently over 
1,100 fans on the Hong Kong Cleanup Facebook page and growing daily. 
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15. Global Partners 
 
Ocean Conservancy 

 
Hong Kong Cleanup data is sent annually to Ocean Conservancy for inclusion in the annual 
Global Report and Marine Debris Index. Ocean Conservancy promotes healthy and diverse 
ocean ecosystems and opposes practices that threaten ocean life and human life. Through 
research, education, and science-based advocacy, Ocean Conservancy aims to educate and 
empower people to speak and act on behalf of the marine environment. In all its work, Ocean 
Conservancy strives to be the world's foremost advocate for the oceans. 
 
 
Clean Up the World 

 
As part of a global effort, Hong Kong Cleanup data is also submitted to Clean Up the World, a 
community based environmental campaign that inspires and empowers communities from every 
corner of the globe to clean up, fix up and conserve their environment.  Now in its 20th year, 
Clean Up the World is held in conjunction with the United Nations Environment Programme and 
mobilises 35 million volunteers from 130 countries annually. 
 
Let’s Do It! World 

 
Our newest global partner is Let’s Do It! World, one of the fastest-growing civic movements for 
the environment. Since its inception in 2008 in Estonia, this campaign has been taken up in 
countries all over the world and already mobilized over 5 million volunteers to date. At 96 
countries and growing, it is a testament to people’s determination to work together for a cleaner 
environment. As Regional Coordinator for Hong Kong, China and Macau, the Hong Kong 
Cleanup aims to strengthen and build this partnership of mutual support going forward. 
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16. Local Partners 
 
Hong Kong Cleanup Presenting Sponsor: Nomura 
 

 
 
A long time partner, Nomura this year increased their support to become Presenting Sponsor of 
the newly-expanded Hong Kong Cleanup. In doing so they effectively enabled a massive growth 
in reach and engagement. 
 
We offer our deepest heartfelt thanks to Nomura for their continued support in bringing the 
Hong Kong Cleanup to life. With their participation as title sponsor, we are able to have staff to 
work year-round on education and community engagement, and to increase the number of 
participants in the cleanup through educational outreach and public events.  
 
Not only does Nomura provide financial support, they have actively engaged their staff in many 
aspect of the HKICC, from pledges, to surveys, to their well-attended beach cleanup.  The 
employees at Nomura have shown enthusiasm and caring, and been a pleasure to work with on 
every level. We applaud both Nomura as a company and the individuals that define it. 
 

 
 
“This was our fourth year as presenting sponsor of the Hong Kong Cleanup and we are thrilled 
with the growth of the event. This year saw a record number of participants as the event moved 
beyond beach cleanups to include country parks as well as city streets and buildings.  We are 
very proud that our continued support of the Hong Kong Cleanup is making a positive impact on 
our community.” 
- Nomura, 2012 Hong Kong Cleanup Presenting Sponsor 
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Organizer: Ecovision Asia 
 

 
 
Since 2000, Ecovision Asia has been providing environmental events and education to the 
Hong Kong community, including the well-loved signature event, the Hong Kong International 
Coastal Cleanup. Now, Ecovision is proud to have expanded the event to country parks and 
urban areas.  
 
Ecovision Asia is an environmental organisation based in Hong Kong that works with 
companies, schools, NGOs and government to develop educational programs, public-
awareness campaigns and events that support environmental responsibility and sustainable 
development. Organizing the Hong Kong cleanup fully supports our mission to inspire and 
educate everyday citizens about the importance of individual, community and corporate action.  
 

 
 
 
Co-organizer: National Geographic Channel and FOX International Channels 
 

  
 
This year, we welcomed FOX International Channels on board as co-organizers for the 2012 
Hong Kong Cleanup.  
 
In the spirit of partnership and mutual support and community service, we worked together on a 
360-degree integrated promotion strategy to encourage participation and awareness of the 
event and it issues. We are grateful for the increased support from NGC and FIC for the 2012 
Challenge season in areas including on-air campaign production and airing, and off-air design 
support. 
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Coastal Cleanup Challenge Presenting Sponsor: NIKON 
 

 
 
“As an organisation that is part of the Hong Kong community, NIKON is continuously looking for 
ways to play a role in improving the environment around us, and the Hong Kong Cleanup 
provides a good opportunity for both members of the public and corporate communities to 
contribute to the place we are living in. We are proud to support the campaign to help address 
the city’s growing waste problems and let the city’s natural beauty shine through.”  

- Jimmy Wan, General Manager, Hong Kong Sales & Marketing Division, NIKON Hong Kong Limited  
 
City Cleanup Challenge Presenting Sponsor: National Geographic Channel 
 

 
 
“The values of this project, which include eco-consciousness and being a part of change, are in 
sync with the values of National Geographic Channel, and we are delighted to partner with 
Ecozine.com to help beautify the Hong Kong landscape. It is by personally taking part in the 
Cleanup efforts that members of the community will be able to really understand the growing 
problem of waste in Hong Kong and the impact that it is making on the environment.”  

- Rajesh Sheshadri, Vice President, Territory Head – Hong Kong, National Geographic Channel 
 
 
Country Cleanup Challenge Presenting Sponsor: Ecozine.com 
 

 
 
“As Asia’s premier online magazine devoted to smart, sustainable lifestyle, Ecozine is 
committed to promoting more environmental and health conscious ways of life, not just through 
our articles, blogs and online tools but through on-ground events and partnerships. The Hong 
Kong Cleanup each fall engages tens of thousands of volunteers in cleaning up, raising 
awareness and collecting vital data to reduce the vast issue of excess waste. We are proud to 
be a partnering organization and in this way contribute to the betterment of Hong Kong and the 
environment that sustains us.” 

- Lisa Christensen and Nissa Marion, Co-Founders, Ecozine.com 
 



 
 

 

28 

Media Partners 
 

 
Supporting Partners 

 
 
 
Supporting Organizations 
 

 
 
Prize Partners 
 

 
 
Government Departments 
 
Agriculture, Fisheries and Conservation Department; Education Bureau; Environment Bureau; 
Environmental Protection Department; Food and Environmental Hygiene Department; Leisure 
and Cultural Services Department; Marine Department 
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17. Plastic Pellet Patrol 
 

 
 
In July 2012, Hong Kong was hit by level 10 Typhoon Vicente. During the storm, 6 containers 
were lost from a shipping vessel, each filled with bags containing millions of pre-production 
plastic pellets (also known as ‘nurdles’). In the days following, an estimated 30 million plastic 
pellets had washed up on Sam Pak Wan, Discovery Bay. Once in the water, the pellets act as a 
sponge to soak up industrial chemicals and pesticides and other highly toxic chemicals that can 
cause an array of adverse effects in humans, from cancer to immune disorders. The most 
common way for these toxins to enter our food chain is when the pellets are mistaken as fish 
eggs and eaten by marine life. 
 
 

 
 
The Hong Kong Plastic Pellet Patrol was created to address this potentially severe ecological 
disaster. Ecovision took a role, joining hands with a number of committed local conservation 
groups and government departments. For effective survey and cleanup purposes, Hong Kong 
was divided into zones, each under the care of a different organization. Ecovision Asia took on 
guardianship of all beaches and coastal areas on Hong Kong Island.  
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The Hong Kong Cleanup team made the choice to start the cleanup season early, inviting our 
network of volunteers to join in the massive cleanup effort. Thousands of people came out to 
take part, and many expressed dismay at not only the pellets but the amount of other trash and 
debris littering the shorelines they were cleaning.  
 
As part of the Plastic Pellet Patrol task force, we're happy to share that, thanks to the 
collaborative efforts of government, green groups, community and corporate Hong Kong, the 
severity of the pellet situation decreased rapidly. However, many could not be recovered, and 
we are committed to continue to support the efforts of the government departments and 
organizations working to clear what remains, and to exploit the momentum in community 
awareness sparked by this unfortunate event. 
 
Sinopec International (Hong Kong) General Manager Mr Li Jianguo shared with us that he was 
“moved and impressed with how the public and local green groups in Hong Kong have made 
this an opportunity to positively and collectively work together. It has been an honour to work 
alongside these local environmental heroes to help organize and support the volunteer pellet 
clean-up efforts in and around Hong Kong”. 
 
We acknowledge the following key organizations who supported and drove the cleanups during 
the most severe period of urgency: 

- Discovery Bay and North Lantau: DB Green, Plastic Free Seas  
- South & West Launtau: Coordinate4u , Lamma Corner , Green Power, Eco Marine  
- Lamma Island, Cheung Chau: Ocean Park Conservation Foundation  
- Hong Kong Island: Ecovision Asia  
- Beaufort Island, Po To, Waglan Island: WWF-Hong Kong 
- Government support: Marine Department, Food and Environmental Hygiene Department, 

Agriculture, Fisheries and Conservation Department, Leisure and Cultural Services 
Department, Environment Bureau, Environmental Protection Department 
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18. Team Highlights 
To offer perspective on participating in the Cleanup Challenge, we asked some of our teams to 
share about their cleanup experiences. 
 
Cathay Pacific 

 
 

“The Cathay Pacific IT Division were looking for a meaningful activity for its staff members to 
engage in and came across Ecovision’s Hong Kong Cleanup. This was our first time planning 
this type of event within the IT Division, and the Hong Kong Cleanup team were very supportive 
and provided helpful information and tips on which beaches to clean and transportation routes.  
 
Their website was very useful and equipped us with the data cards, cleanup checklists, 
programme samples and guidelines, making the process very easy for participants. The event 
proved to be very successful, garnering us the Bronze prize in the “Most Trash Collected” 
category for the 2012 Coastal Cleanup Challenge.  It has been a very meaningful experience for 
everyone that participated and we hope to be a part of it again next year!” 
- Rita Li, Project Coordinator 
 
Clarins Ltd. 

 
 

“On Oct 6, 2012, 25 staff and friends from Clarins Hong Kong gathered at Tai Po Sam Mum 
Tsai to participate the HK Costal Cleanup Challenge.  We were amazed how the beach was full 
of garbage, plastic bottle, fishing nets, broken glass bottles etc…  With trash bags and gloves, 
we organized ourselves divided into 5 teams to collect the trash.  After a few hours, we 
collected over 25 bags of litter! We enjoyed this meaningful volunteer experience. It gave us a 
sense of pride, and the volunteers left with the awareness that everyone is responsible for the 
environment. It was a good way to contribute to nature as Clarins brand is aiming every day.” 
 
- Pauline Maroteaux, HRIS / HR Project Manager 
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Lingnan Dr. Chung Wing Kwong Memorial Secondary School 

 
 
“This is the first year our school has joined Hong Kong Cleanup, under the support and 
encouragement of our Principal, Ms Mary Chu Pui Lui. We believe that keeping our living 
environment clean and tidy is an important foundation in helping our students achieve a healthy 
lifestyle.  
 
To make our team more efficient and organised, an intra-school rehearsal cleanup was held 
before the official day. In conclusion, Hong Kong Cleanup was a wonderful experience that we 
all hope to participate in again next year.” 
- Henry Leung, teacher 
 
Li & Fung / BLOOM Joint Cleanup 
 
“In July 2012, typhoon Vicente struck Hong Kong with wind power exceeding 180kph. As a 
result, estimated more than 150 tonnes of plastic pellets were spilled into the South China Sea. 
Millions and millions of pellets washed up on Hong Kong shorelines, affecting our 2012 summer 
‘beach getaway’ routine.  
 
The ‘plastic snow’ incident in Hong Kong revealed only one piece of our significant 
anthropogenic impacts on our oceans, which ultimately affects the ‘nature consumer’ – human 
beings. Fortunately, various NGOs formed an alliance, with the government, to recruit 
volunteers to clean our beaches from the ‘snow’. I was lucky to witness the hard work of beach 
cleanup with the Li and Fung cleanup team.  
 
Thanks to the Hong Kong Cleanup for organising such event. I believe, sooner or later, their 
efforts will be paid off. As in the popular quote, "We are part of the problems, but we can be part 
of the solution as well." We should work together so our future generations can enjoy a lively 
and healthy ocean.” 
- Stan Shea, Project Director, BLOOM Association 
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Pure Fitness 

 
 
“Many of us thought it would be a fairly quick and easy job - no one anticipated the gargantuan 
task on our hands as the beach looked very clean…from afar. Talk about a mirage! We made 
our way ashore, had a quick briefing, divided the group into teams and off we went.   
 
It was a meaningful day of experiencing first-hand the devastating effect our trash pile-up has 
on the environment. We all became more aware, left the beach better than when we found it, 
and made a difference. Mission accomplished.” 
- Cristiane Ross, Director of Customer Services 
 
State Street 

 

 
 
“State Street strives to be a leader among financial services companies in environmental 
sustainability.  We’re constantly seeking ways to make a positive impact on the communities 
where we live and work around the globe.   
 
That’s why sponsoring Ecovision’s Hong Kong Cleanup was important to us.  It not only allowed 
us to engage our employees in a fun day of civic engagement, but it helped us to contribute to 
the advancement of Hong Kong’s environmental agenda.  
 
A clean environment is a better environment for everyone, and we applaud Hong Kong Cleanup 
for its great work over the years!” 
- Richard Pearl, Global Corporate Responsibility Officer 
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2012 Results and Findings 
 
The graphs below represent the analytics developed by the Ecovision team based on volunteer 
data submitted during the 2012 Challenge. 

1. Individual Challenges 
 
Coastal Cleanup Challenge – Top 10 Items Recorded 

 
 
The Coastal data reflects previous years’ information, revealing that 5 out of 6 top items are 
plastic and the fifth is glass, which is easily recycled with the right facilities, is also quite high in 
Hong Kong. 
 
City Cleanup Challenge - Top 10 Items Recorded  

 
 
 

Plastic	  Bags	  -‐12.73%	  

Caps,	  Lids	  -‐	  11.84%	  

Beverage	  Bottles	  (plastic)	  -‐	  
11.30%	  
Food	  Wrappers/Containers	  -‐	  
9.77%	  
Glass	  Beverage	  Bottles	  -‐	  
8.48%	  
Straws,	  Stirrers	  -‐	  7.25%	  

Cigarettes/Cigarette	  Filters	  -‐	  
5.99%	  
Cups,	  Plates,	  Forks,	  Knives,	  
Spoons	  -‐	  5.97%	  
Rope	  -‐	  3.18%	  

Beverage	  Cans	  -‐	  3.03%	  

Cigarettes/Cigarette	  Filters	  -‐	  
42.10%	  
Paper	  -‐	  7.26%	  

Napkins/Tissues	  -‐	  7.02%	  

Food	  Wrappers	  -‐	  6.61%	  

Packaging	  -‐	  4.97%	  

Beverage	  Bottles	  (plastic)	  -‐	  
3.79%	  
Cigar	  Tips	  -‐	  2.35%	  

Plastic	  Bags	  -‐	  2.35%	  

Polystyrene	  -‐	  2.30%	  

Straws,	  Stirrers	  -‐	  2.07%	  
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Country Cleanup Challenge - Top 10 Items Recorded 

 
 
Cigarette butts were the concerning top item on both city streets and hiking trails, followed 
closely by plastic bags and wrappers for everything from power bars and gels to ice cream and 
crisps. Tissues were also found littering both types of terrain. 

2. Hong Kong Cleanup Overall Findings 
 
Top 10 Items Recorded (with pellets) 

 
 

Due to the pellet disaster incident, a vast quantity of pellets were found at coastal cleanups this 
year and many were recorded on volunteer data cards under “Items of Local Concern”, thus 
skewing the results when calculated by “number of pieces”. The graph above shows the data 
including the pellets. 

Cigarettes/Cigarette	  Filters	  -‐	  
17.83%	  
Plastic	  Bags	  -‐	  9.10%	  

Food	  Wrappers	  -‐	  8.59%	  

Napkins/Tissues	  -‐	  7.93%	  

Beverage	  Bottles	  (plastic)	  -‐	  7.61%	  

Cups,	  Plates,	  Forks,	  Knives,	  Spoons	  
-‐	  6.64%	  
Caps,	  Lids	  -‐	  4.51%	  

Packaging	  -‐	  3.74%	  

Beverage	  Cans	  -‐	  3.67%	  

Beverage	  Bottles	  (glass)	  -‐	  3.46%	  

Plastic	  Pellets	  -‐	  33.80%	  

Plastic	  Bags	  -‐	  8.01%	  

Caps,	  Lids	  -‐	  7.23%	  

Plastic	  Beverage	  Bottles	  -‐	  7.13%	  

Food	  Wrappers/Containers	  -‐	  
6.34%	  
Cigarettes/Cigarette	  Filters	  -‐	  
5.39%	  
Glass	  Beverage	  Bottles	  -‐	  5.19%	  

Straws,	  Stirrers	  -‐	  4.37%	  

Cups,	  Plates,	  Forks,	  Knives,	  Spoons	  
-‐	  3.83%	  
Beverage	  Cans	  -‐	  2.04%	  
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Top 10 Items Recorded (without pellets) 

 
 
Omitting the pellets allows for a view of the more perennial top trash items found at cleanups in 
Hong Kong, but in either case, the highest offenders are inevitably disposable plastic products.  
 
Volunteer Demographic 

 
 
While the majority of teams consist of committed companies and their families, a growing 
number of schools are participating each year through the support of school boards and the 
Education Bureau. “Other” represents the many government departments, community 
associations, NGOs, activity groups and other organizations that make up the broad cross 
section of team types. 
 

Plastic	  Bags	  -‐	  12.09%	  

Caps,	  Lids	  -‐	  10.92%	  	  

Plastic	  Beverage	  Bottles	  	  -‐	  
10.78%	  

Food	  Wrappers/Containers	  -‐	  
9.57%	  

Cigarettes/Cigarette	  Filters	  -‐	  
8.14%	  

Glass	  Beverage	  Bottles	  -‐	  7.84%	  

Straws,	  Stirrers	  -‐	  6.60%	  

Cups,	  Plates,	  Forks,	  Knives,	  
Spoons	  -‐	  5.78%	  

Schools	  -‐	  20.88%	  

Corporations	  -‐	  39.36%	  

Other	  (clubs,	  nonproTits,	  etc)	  
-‐	  39.76%	  
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Geographical Layout 
 

 
 
With the expansion inland of the Cleanup this year, its reach increased dramatically as 
illustrated by this map. With a large percentage of Hong Kong designated as country park, there 
is ample opportunity for the Country Cleanup to grow in the next few years. 
 
Trash Categories 

 
 
The International Coastal Cleanup has developed a standardised set of categories for waste 
found at cleanups around the world. Using these six categories, it is easy to see that the large 
majority of trash found at Hong Kong cleanups comes from on-land activities. 
 

Shoreline	  &	  Recreational	  
Activities	  -‐	  77.14%	  

Ocean/Waterway	  Activities	  -‐	  
11.54%	  

Smoking-‐Related	  Activities	  -‐	  
8.34%	  

Dumping	  Activities	  -‐	  2.59%	  

Medical/Personal	  Hygiene	  -‐	  
0.40%	  
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3. Data Highlights 
 
Some of the most striking numbers in this year’s cleanup included: 

 
Plastic Bags and Plastic Bottles 
Volunteers in Hong Kong picked up 17,194 plastic bags 
and 15,323 plastic beverage bottles. Together, these 
two items comprised over 23% of all the trash 
collected, putting disposable plastic bags and bottles at 
the top of the concern list of items plaguing our oceans, 
coastlines, countryside, and city streets. 
 
 
 
 
 

Cigarettes / Cigarette Filters 
Unsurprisingly, cigarettes and cigarette filters 
topped the list of items collected at both city 
and country cleanups, with 2,344 collected on 
city streets (representing 42.1% of the total 
amount of trash picked up on city streets), and 
1,576 collected on country trails (representing 
17.83%). Over the three challenges, 11,573 
cigarettes and cigarette filters were picked up. 
 

 
 
Disposable Foodware 
13,611 food wrappers and disposable food containers 
were collected, plus 8,215 cups, plates, forks, knives 
and spoons. Hong Kong, like most of Asia, uses copious 
quantities of disposable food ware, and this is 
something that needs to be examined and addressed. 
Food wrappers and packaging, disposable cutlery and 
cups, and takeaway containers altogether accounted for 
a significant 15.35% of the total trash collected this year. 
 

 
Plastic Caps, Lids, Straws and Stirrers 
A staggering 15,529 caps were collected and 
9,378 straws. If you also consider the bottles that 
all of these plastic caps came from, and the 
packaging of the straws, the amount of trash 
generated from these small items grows 
considerably. These small brightly coloured items 
are dangerous for birds and other wildlife that 
mistake them for food. 
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4. Solutions and Recommendations 
 
Policy & Legislation 
 
With the imminent pressure of Hong Kong’s landfills being full in the next few years, the Hong 
Kong government has a number of plans on waste reduction and diversion. These include 
implementing charges on waste and mandatory waste separation, among other integrated 
solutions such as increased recycling and food waste initiatives. Source separation of waste is 
pivotal in waste diversion and reduction, as much of what goes into landfills is recyclable but 
much more difficult to extract once landfilled. Wider scale implementation through collaborations 
with house estates, building management, schools, etc. is necessary to make recycling 
mainstream. 
 
Reducing food waste is a major target of the Hong Kong government’s waste management 
policy and a number of education and awareness measures are being implemented, including 
promoting public awareness of food waste problems and supporting community based food 
waste recycling composts. 
 
Stringent government environmental policies accompanied by significant penalties, extended to 
a wide range of products and services, will support swift and widespread change. Existing 
legislation such as the “Fixed Penalty (Public Cleanliness Offences) Ordinance” (Cap.570), 
against litter in public places, can be more strictly enforced. 
 
Since the implementation of the 50-cent environmental levy on plastic bags in 2009 in Hong 
Kong, usage has dropped significantly by 90% among participating vendors. The trend toward 
“bring your own bag” among consumers is evident, and moving forward, there is a plan to fine-
tune the scheme to reduce the excessive production of non-woven bags and to extend the levy 
to more retailers. 
 
While reducing waste is key, it is also important to look at managing the vast amount of trash 
already afflicting our ecosystems. It would be beneficial for the relevant government authorities 
to assign more commissioned cleaners, particularly to more inaccessible areas including remote 
beaches, islands, alleyways and hiking trails. 
 
Product Innovation 
 
Who says waste is trash? It’s time to rethink the meaning of waste; so much of what is being 
thrown away can be reused or upcycled into something new and useful, with just a little bit of 
imagination.   
 
Many designers and retailers are increasingly integrating recycled materials into apparel, 
accessories, shoes, home products and more. New ideas are being developed all the time for 
wide ranging products made of either recycled or renewable materials. Examples include 
products such as bags made from recycled plastic bottles, writing accessories made from used 
cork, building bricks made from demolition glass, mittens and quilts from shrunken clothing, 
packing foam made from cornstarch… the list goes on by the thousands. Consumers must 
direct the marketplace by choosing responsibly when buying.  
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Education and Awareness 
 
Our 12 years of data collection and research show that trash in our oceans, city streets and 
country parks fall from our hands. The vast majority consists of post-consumer-use disposable 
plastic products and packaging. The age of plastic is here, and we are exploiting this material 
with rampant overuse, clogging our natural world with it by throwing away millions of plastic 
products every day. We must learn, and quickly, to be responsible with our use of plastic. 
 
We need to prevent the source of trash before it happens. In addition to educating ourselves, 
what better way to protect the future than to instill the correct messages in its generation - our 
children and youth. Education on the issue of debris and pollution, such as plastic pollution, as 
well as food and paper waste is minimal or absent from most school curricula. It would be 
prudent to incorporate this type of knowledge into school programs from a young age, to create 
an understanding of our responsibility for, and dependence on, the environment. Widespread 
government and community education as well as smart examples from parents and guardians 
are vital so that we do not pass on the baton of “pick up after me” and easy disposability. 
 

5. Taking Action: What You Can Do 
 
• AWARENESS: To help promote the message of waste reduction and recycling, the Hong 

Kong Cleanup does year-round educational talks at schools, community groups, companies 
and more. Watch for us, or invite our team to come speak at your organization! 

 
• EVERY ACTION COUNTS:  The adoption of the philosophy of reduce, recycle and reuse in 

home, office and school in all sectors of the community, is key. Consider small (or big) 
changes you can make in your own life to create less waste. 

 
• TAKING RESPONSIBILITY: If you haven’t already, be sure to join the Hong Kong Cleanup’s 

year-round Office, School and Home Challenge where you can monitor and improve on 
reducing food waste, paper, plastic bag, and energy usage while increasing recycling. By 
adopting simple habits like bringing your own reusable shopping bag, separating recyclables 
such as glass, plastics, paper and composting food waste, we can all make a difference.   

 
• VOTING WITH EVERY DOLLAR: Demonstrate your preferences with your purchasing 

power - buy something made from recycled, renewable or eco-friendly material and show 
producers that consumers care. 

 
• COMMUNITY ACTION: Comprehensive beach, city street and country park clean up 

programs need not be merely an annual occurrence; rather, it can be an ongoing process 
throughout the year and be every citizen’s responsibility. Adopt a beach, trail or street! 

 
• TAKE IT WITH YOU:  Often trash is littered because people find it difficult to locate a 

recycling bin or trash bin, especially on hiking trails. The “pick up after me” syndrome should 
be banished, so that no one is found littering on our beautiful natural and urban areas. Adopt 
a practise of never leaving trash behind, and recycling or disposing it securely once it’s 
possible to do so.  

 
• MAKING IT A HABIT: To build habits takes time, especially good habits.  By encouraging 

ourselves and those around us to adopt smart habits such as bringing a reusable shopping 
bag, not ordering more food than one can finish, printing on both sides of paper, etc., we can 
all gradually make a difference, one step at a time! 
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Appendix 1: Team Participation 
DATE TEAM TYPE LOCATION PPL KG KM 
1-Aug-15-Sep Coordinate4u and Living Islands Coastal Multiple Beaches 1080 1600 2 
1-Aug-15-Sep DB Green and Plastic Free Seas Coastal Multiple Beaches 4450 8380 8.4 
1-Aug-15-Sep Green Power and Lamma Corner Coastal Multiple Beaches 881 4980 2.5 
1-Aug-15-Sep Greeners Action Coastal Multiple Beaches 380 470 0.7 
1-Aug-15-Sep Living Lamma Coastal Multiple Beaches 505 75 1.5 
1-Aug-15-Sep Ocean Park Conservation Foundation Coastal Multiple Beaches 500 12000 6 
1-Aug-15-Sep WWF Coastal Multiple Beaches 180 1970 0.6 
1-Aug-15-Sep Sinopec Coastal Multiple Beaches 1139 6834 0.25 
10-30-Sep Sha Tin College 2011-2012 Coastal Cleanup OSH Home 1160 -- -- 
10-30-Sep Clean Hong Kong OSH Home 3 -- -- 
14-Sep International Christian School Coastal Sam Mun Tsai 50 300 0.42 
15-Sep Auberge Discovery Bay Coastal Sam Pak Wan 45 300 0.43 
15-Sep Buzz Dragon Boat Society Coastal Hung Sing Yeh 10 200 0.29 
15-Sep DB Green Coastal Nim Shue Wan 300 4000 0.217 
15-Sep Ecovision Asia Coastal Big Wave Bay 174 1500 0.435 
15-Sep Island Shangri-La Hong Kong Coastal To Tau, Wu Kai Sha 54 636 0.38 
15-Sep iSustainable.org Coastal Sandy Bay 25 150 1 
15-Sep Nomura Coastal Sok Kwu Wan 206 2004 1.015 
15-Sep Best Impex HK Ltd. Coastal Park Island, Ma Wan 25 630 3 
15-Sep U.S. Consulate Hong Kong Coastal Sok Kwu Wan 6 100 0.217 
15-Sep Coordinate4u and Living Islands Coastal Multiple Beaches 18 368.25 0.25 
15-Sep DB Green and Plastic Free Seas Coastal Multiple Beaches 325 255 1.55 
15-Sep Green Power and Lamma Corner Coastal Multiple Beaches 36 34 0.375 
15-Sep Living Lamma Coastal Multiple Beaches 126 18.75 0.375 
15-Sep Ocean Park Conservation Foundation Coastal Multiple Beaches 25 75 0.125 
15-Sep Sinopec Coastal Multiple Beaches 285 1708.5 0.062 
15-Sep Sikhs in Hong Kong City Wan Chai/Causeway Bay 20 4 1 
15-Sep-4-Nov iSustainable.org City Office 10 n/a n/a 
15-Sep-4-Nov Talent Youth Association City Home 4 n/a n/a 
15-Sep-4-Nov ACE Insurance Ltd., ACE Life Insurance Co. City Home 5 n/a n/a 
15-Sep-4-Nov Singapore International School City Office 1000 n/a n/a 
15-Sep-4-Nov David Wong City Home 4 n/a n/a 
15-Sep-4-Nov Chatteris: Life’s a beach! City Home 2 n/a n/a 
15-Sep-4-Nov Chatteris City Office 20 n/a n/a 
15-Sep-4-Nov Odedra’s City Home 2 n/a n/a 
15-Sep-4-Nov LPCUWC City Home 180 n/a n/a 
15-Sep-4-Nov Gekko City Home and Office 5 n/a n/a 
15-Sep-4-Nov Spongebob City Home 5 n/a n/a 
15-Sep-4-Nov Graduate Law Students Association (CUHK): 

Philanthropy Committee with White & Case 
City School 150 n/a n/a 

15-Sep-4-Nov Whitencase City Office 70 n/a n/a 
15-Sep-4-Nov Maggie Wang City Home 5 n/a n/a 
15-Sep-4-Nov IMS City School 1200 n/a n/a 
15-Sep-4-Nov ENJO City Home 8 n/a n/a 
15-Sep-4-Nov Pathfinders Ltd. City Office 6 n/a n/a 
15-Sep-4-Nov Gammon City Office 2000 n/a n/a 
15-Sep-4-Nov Deloitte City Home 2100 n/a n/a 
15-Sep-4-Nov Po Leung Kuk Choi Kai Yau School City School 81 n/a n/a 
15-Sep-4-Nov Credit Suisse City Office 2000 n/a n/a 
15-Sep-4-Nov Escapade Sports City Office 10 n/a n/a 
15-Sep-4-Nov Nomura City Office 2000 n/a n/a 
15-Sep-4-Nov NGC City Office 300 n/a n/a 
15-Sep-4-Nov Government Coastal Multiple Beaches 4500 26000 130 
15-Sep-4-Nov Hong Kong Hiking Meetup Country Multiple Trails 3112 1375 230 
16-Sep Pik Fung 7 of Scout Assoc. of Hong Kong Coastal Lung Mei 100 8 0.5 
19-Sep 28th West Island School Scout Group Coastal Sandy Bay 70 420 0.2 
20-Sep CBRE Coastal Lamma Island 50 300 0.5 
21-Sep Li Po Chun United World College of HK Coastal Nai Chung and Starfish Bay 100 152 0.8 
21-Sep Li Po Chun United World College of HK Coastal Hung Mui Kuk 120 5 4 
21-Sep Li Po Chun United World College of HK Coastal Nai Chung 67 5 4 
22-Sep Cathay Pacific Airways, IMT Dept. Coastal Shek Pai Wan 30 1000 0.43 
22-Sep GIN852 Conference, CIS Coastal Rocky Bay Beach, Shek O 110 660 0.45 
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22-Sep QNET Coastal Stanley Beach 43 65 0.8 
22-Sep Russki & Co. Coastal Tai Long Wan  5 35 0.5 
22-Sep Singapore International School Coastal Deep Water Bay  10 4 1.378 
22-Sep Standard Chartered Bank Coastal Tai Kwai Wan, Cheung Chau 25 144 0.58 
22-Sep Talent Youth Association Coastal Sandy Bay 30 180 0.2 
22-Sep The Hong Kong Club Coastal Tung Wan Beach 20 311 0.25 
22-Sep To Make HK Greener? Yes, We Can! Coastal Repulse Bay 4 2 2.32 
23-Sep SCMP Coastal Sha Lan 110 654 0.42 
23-Sep Swedish Chamber of Commerce Coastal Po Toi 25 350 0.75 
24-Sep-4-Nov Purcell OSH Office 10 -- -- 
24-Sep In Chef’s Hands Coastal Kau Ling Chung, Fan Lau 10 50 0.8 
26-Sep Hong Kong Academy Coastal Sai Kung 13 78 0.5 
29-Sep Bloom Association / Li & Fung Coastal Po Toi (beach 3 and 4) 50 300 0.75 
29-Sep Environmental Life Science Society, SS, 

HKUSU 
Coastal Butterfly Beach 30 1 0.67 

29-Sep Team Clean Coastal Shek O 5 24 1.015 
29-Sep Wallymik Ltd. Coastal Lung Kwu Tan West 5 38 1 
29-Sep Coordinate4u and Living Islands Coastal Multiple Beaches 17 368.25 0.25 
29-Sep DB Green and Plastic Free Seas Coastal Multiple Beaches 325 255 1.55 
29-Sep Green Power and Lamma Corner Coastal Multiple Beaches 36 34 0.375 
29-Sep Living Lamma Coastal Multiple Beaches 126 18.75 0.375 
29-Sep Ocean Park Conservation Foundation Coastal Multiple Beaches 25 75 0.125 
29-Sep Sinopec Coastal Multiple Beaches 285 1708.5 0.062 
30-Sep Chilli Bean Coastal Deep Water Bay 4 10 1.348 
30-Sep Morton’s of Chicago Coastal Repulse Bay 10 18 2.32 
30-Sep Spongebob Coastal Clear Water Bay Second 

Beach 
16 289 0.1 

30-Sep Avengers Country Wong Nai Chung Reservoir 5 5 7.5 
1-Oct-31-Oct QBS Green Team OSH School 900 -- -- 
1-Oct Tri-Cleaners Coastal Rocky Bay Beach 29 33 0.45 
1-Oct Tri-Cleaners City Chai Wan 20 20 4 
1-Oct Tri-Cleaners Country Pottinger Peak Country Trail 20 30 4 
2-Oct The Hairy Kiwi’s City Central 10 9 2 
3-Oct Kennedy School Coastal Chung Hom Kok 170 15 0.936 
3-Oct Patagonia Hong Kong Country Shing Mun Country Park 6 7 14 
6-Oct Chatteris: Beach Love Coastal Tai Long Wan, Sai Kung 10 70 0.5 
6-Oct Chatteris: Life’s a beach! Coastal Tai Long Wan, Sai Kung 7 55 0.5 
6-Oct Chatteris: The Big Green Cleaning Machine Coastal Tai Long Wan, Sai Kung 10 79 0.5 
6-Oct Clarins Coastal Sam Mun Tsai 22 100 0.42 
6-Oct Crown Worldwide Operations Coastal Wu Kai Sha 30 180 0.38 
6-Oct Innovasians Team Coastal Lower Cheung Sha Beach 7 75 1.595 
6-Oct PricewaterhouseCoopers Coastal Sandy Bay 18 30 0.2 
6-Oct Saffa’s Coastal Tai Long Wan, Sai Kung 10 42 0.5 
6-Oct Wings Trading Coastal Golden Beach 17 5 0.27 
6-Oct Clean and Green Hong Kong Group City Kings Park Rise, Ho Man Tin 13 20 1 
6-Oct iSustainable.org in association w/ HKU 

PGSA 
City Sham Shui Po 26 40 1 

7-Oct Canadian International School of Hong 
Kong: Interact Club 

Coastal Deep Water Bay 40 240 1 

7-Oct Cleanbusters Coastal Shek O Main Beach 6 6 1.015 
7-Oct Kerry Holdings Coastal Chi Ma Wan 35 415 0.4 
7-Oct Standard Chartered Country Wilson Trail section 2 11 10 4 
12-Oct Morgan Stanley Coastal Big Wave Bay 30 180 0.435 
12-Oct Novotel Nathan Road Kowloon Hong Kong Coastal Lung Kwu Tan West 40 119 1 
12-Oct Oliver Wyman Coastal Shek O 5 10 1 
13-Oct Hero Group Coastal Deep Water Bay 5 18 1.27 
13-Oct Hong Kong Cobras Coastal Repulse Bay 25 150 2.23 
13-Oct IECC Ark Dragonboat Team Coastal Rocky Bay Beach, Shek O 15 90 0.507 
13-Oct Mandarin Oriental Hong Kong Coastal To Tei Wan 20 40 0.435 
13-Oct Phillips Academy (Andover and Exeter) Coastal Nai Chung 20 125 0.7 
13-Oct Pure Fitness Coastal Pak Shui Wun 43 568 0.19 
13-Oct PricewaterhouseCoopers Coastal Nim Shue Wan 40 100 0.217 
13-Oct Sri Sathya Sai Baba Organization Coastal Golden Beach 80 480 0.27 
13-Oct BTMU Coastal Lower Chueng Sha Beach 10 60 1.495 
13-Oct Coordinate4u and Living Islands Coastal Multiple Beaches 18 368.25 0.25 
13-Oct DB Green and Plastic Free Seas Coastal Multiple Beaches 325 255 1.55 
13-Oct Green Power and Lamma Corner Coastal Multiple Beaches 36 34 0.375 
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13-Oct Living Lamma Coastal Multiple Beaches 126 18.75 0.375 
13-Oct Ocean Park Conservation Fdtn. Coastal Multiple Beaches 25 75 0.125 
13-Oct Sinopec Coastal Multiple Beaches 285 1708.5 0.062 
13-Oct To Make HK Greener? Yes, We Can! Country Not Submitted 4 4 4 
14-Oct American Women’s Association Coastal Sun Pat Kan 20 120 25 
14-Oct Friends of KMB Coastal Cafeteria New/Cafeteria Old 30 15 0.15 
14-Oct Hitachi East Asia Coastal Dai Kwai Wan & Tung Wan 79 100 0.8 
14-Oct HKIS Beach Cleanup Service Coastal Stanley Beach  5 6 0.8 
14-Oct Oriental Coastal Wu Kai Sha Beach 100 757 0.38 
16-Oct BritCham Coastal Waterfall Bay 10 76 0.5 
16-Oct Gulf Agency Company (HK) Ltd. Coastal Little Palm Beach 17 70 1 
19-Oct ACE Insurance Ltd., ACE Life Insurance Co. Coastal Clear Water Bay 2nd Beach 45 270 1 
19-Oct BRP Asia Ltd. Coastal Golden Beach 8 48 0.27 
19-Oct Crown Worldwide Holdings Coastal Mo Tat Wan 20 100 0.29 
20-Oct Howse Williams Bowers Coastal Cheung Chau 70 840 3 
20-Oct JP Morgan and Go Green Hong Kong Coastal Shek O 11 8 1 
20-Oct PricewaterhouseCoopers Coastal Sandy Bay  26 17 0.8 
20-Oct PricewaterhouseCoopers Consulting HK Coastal Ma Wan Tung Wan Beach 20 60 3 
20-Oct Sha Tin College 2011-2012 Coastal Cleanup Coastal Tai Mei Tuk 6 4 0.2 
20-Oct Standard Chartered Bank – Research/Sales Coastal Tai Pak Wan/Nim Shue Wan 20 120 0.217 
20-Oct The Scout Association of HK NT East 1110 Coastal Tai Po Sha Lan Beach 25 150 2 
20-Oct Total Loyalty Company Coastal Waterfall Bay 8 15 0.5 
21-Oct Circle of Trust Coastal Sam A Tsuen 9 84 0.3 
21-Oct Holman Fenwick Willan Coastal Tung Wan Beach 15 40 2 
21-Oct New Zealand Society of Hong Kong Coastal Chi Ma Wan Pellet Beach 7 12 48 0.2 
21-Oct SGS Hong Kong Coastal Rocky Bay Beach, Shek O 50 118 0.45 
21-Oct Veolia Environmental Service HK Coastal Cafeteria New & Cafeteria 

Old Beach 
16 50 0.15 

21-Oct Circle of Trust Country Shuen Wan 9 84 4.5 
22-Oct-29-Oct DJ ACE OSH Home 5 -- -- 
22-Oct WF Joseph Lee Primary School Coastal Butterfly Beach 150 14 0.5 
22-Oct Sha Tin College City Cleanup Group City Lok Fu/Kowloon Tong 8 5 10 
23-Oct Living Lamma Coastal Northern Lamma 10 120 2 
23-Oct Ovolo Group Coastal Po Toi (beach 2,3&4) 25 120 0.75 
23-Oct Living Lamma Country Northern Lamma 20 20 4 
24-Oct Lingnan Dr. Chung Wing Kwong Memorial 

Secondary School 
City TST 20 12 2 

24-Oct Hong Kong International School Country Tai Tam Country Park 9 18 1 
26-Oct Steelcase, Inc. Coastal Tung Wan Beach 5 17 3 
27-Oct Eaton Hotels Coastal Lei Yue Mun  28 569 0.94 
27-Oct ERM Foundation Coastal St. Stephen’s 17 5 0.5 
27-Oct Gammon Construction Coastal Little Palm Beach 55 125 0.4 
27-Oct Hong Kong Island Cub Scout Team 1368 Coastal Chung Hom Kok 20 5 1 
27-Oct iSustainable.org in association w/ Talent 

Youth Association 
Coastal Rocky Bay Beach, Shek O 31 55 1 

27-Oct ITG Give Back Coastal South Bay Rocky Beach 12 132 1 
27-Oct Jacklyn’s Group Coastal Tai Wan 6 20 1.5 
27-Oct Living Lamma / UBS / HOK Coastal Pok Kok Tsui 20 500 0.25 
27-Oct Regal Hotels Coastal Lung Kwu Upper 58 94 0.35 
27-Oct Sino Property Services Coastal Wu Kai Sha 69 78 0.35 
27-Oct St. Stephen’s Girls’ College Coastal Waterfall Bay 8 5 0.5 
27-Oct Swire Resources Coastal Sha Lan 80 145 0.4 
27-Oct The American Club Hong Kong Coastal Ma Hang Park 108 250 0.5 
27-Oct Watermark Kennedy Town Community 

Group 
Coastal South Hong Kong Island  11 50 0.2 

27-Oct Coordinate4u and Living Islands Coastal Multiple Beaches 17 368.25 0.25 
27-Oct DB Green and Plastic Free Seas Coastal Multiple Beaches 325 255 1.55 
27-Oct Green Power and Lamma Corner Coastal Multiple Beaches 36 34 0.375 
27-Oct Living Lamma Coastal Multiple Beaches 126 18.75 0.375 
27-Oct Ocean Park Conservation Fdtn. Coastal Multiple Beaches 25 75 0.125 
27-Oct Sinopec Coastal Multiple Beaches 285 1708.5 0.062 
27-Oct Lingnan Dr. Chung Wing Kwong Memorial 

Secondary School 
City TST 43 26 5 

27-Oct Jacklyn’s Group Country Wong Shek Family Walk 6 4 2 
27-Oct Standard Chartered Bank Country Po Toi Island 11 10 4 
28-Oct Diocesan Boy’s School Coastal Ma Wan Tung Wan Beach 30 200 0.29 
28-Oct Regal Hotels Coastal Lung Kwu Lower 48 40 0.35 
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28-Oct Team XX Coastal Clear Water Bay 10 60 0.1 
28-Oct Cubscouts of America Pack 1 – Hong Kong Country Tai Tam Country Park 26 30 1 
29-Oct Hong Kong International School Coastal Tai Tam Tuk Coast Line 20 120 0.49 
30-Oct TREE Limited Coastal St. Stephen’s 15 200 0.3 
1-Nov CEI Conrad Electronic International (HK) Coastal Clear Water Bay Second 

Beach 
65 6 1 

1-Nov Heung To Secondary School (TKO) Coastal Shek O 149 894 0.4 
1-Nov CEI Conrad Electronic International (HK) Country Sai Kung Country Park 51 60 5 
1-Nov Heung To Secondary School (TKO) Country Hok Tau Country Park 139 139 4 
2-Nov ENJO Hong Kong Coastal Hoi Ha Wan 18 5 0.5 
2-Nov Hill + Knowlton Strategies Coastal South Bay Beach 6 19 0.6 
2-Nov Jus California Wines Coastal Lantau Island 5 450 0.1 
2-Nov SThree Limited Country Lamma Trail 10 10 4 
3-Nov Bank of America Merrill Lynch Coastal Big Wave Bay 60 377 0.5 
3-Nov Bean Online Hong Kong Coastal Shek O 10 16 2 
3-Nov Chatteris: The Big Green Cleaning Machine Coastal Hairpin Beach 10 60 0.217 
3-Nov Credit Suisse Beach Rangers Coastal To Tei Wan 40 240 0.435 
3-Nov CWIA Hong Kong Coastal Hing Sung Yeh 6 25 1 
3-Nov HK Team Coastal Shek O Main Beach 10 42 1.015 
3-Nov Laing O’Rourke / Hsin Chong / Paul Y  Coastal Repulse Bay 20 120 2.32 
3-Nov Macquarie Coastal Rocky Bay Beach 50 200 0.5 
3-Nov Singapore International School Coastal Nim Shue Wan 20 765 0.35 
3-Nov State Street Coastal Sok Kwu Wan 92 845 1 
3-Nov The Charterhouse Causeway Bay Coastal Deep Water Bay 15 10 1 
3-Nov SMCESPS City Yau Ma Tei 33 4 1 
3-Nov LST Leung Kau Kui College Country Aberdeen Country Park 53 87 4 
3-Nov “Other” Country Tai Tam Country Park 8 8 5 
3-Nov Sun Kei EPS Country Clear Water Bay Country 

Park 
6 6 1 

4-Nov DMS (GP) Coastal Golden Beach, Butterfly 
Beach, Kadoorie Beach 

105 624 0.27 

4-Nov Graduate Law Students Association (CUHK): 
Philanthropy Committee with White & Case 

Coastal Anglers’ Beach 23 18 0.1 

4-Nov Human Values Youth Group Coastal Silverstrand 23 20 1 
4-Nov International Montessori School Coastal Chung Hom Kok 60 360 0.94 
4-Nov Lobster Crew Coastal Sheung Sze Wan 8 48 0.3 
4-Nov LoveMyBeach Coastal Lower Cheung Sha Beach 50 300 1.495 
4-Nov Po Leung Kuk Choi Kai Yau School Coastal Clearwater Bay 17 33 0.2 
4-Nov Rabobank CSR Event Coastal Sha Lan 36 110 0.3 
4-Nov Team Canada Coastal Shek Pai Wan 90 540 0.5 
4-Nov The Italian Chamber of Commerce in Hong 

Kong & Macao 
Coastal Waterfall Fay 20 150 0.1 

4-Nov Team Friends Coastal Wu Kai Sha 4 60 1.5 
4-Nov Methodist Centre Aldrich Bay Children & 

Youth Services 
Country Pok Fu Lam Reservoir 3 1 7 

7-Nov HSBC Expat Coastal Little Palm Beach 25 355 0.1 
9-Nov Lee Kam Primary School Coastal Golden Beach 60 360 0.27 
3-Dec Hong Kong International School Country N/A 20 20 4 
       
2012 HKC TOTAL: 39098 105507 637 
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Appendix 2: 2012 Challenge Winners 
 

1. Coastal Cleanup Challenge 
 

Weirdest Item Found 

 
Gold: Buzz Dragonboating Society 

Silver (Tied): Rabobank, Standard Chartered 
Bank Financial Markets 

Bronze (Tied): U.S. Consulate, Veolia 
Environmental Service Hong Kong Ltd. 

 

Best Team Spirit 

 
Gold (Tied): Howse Williams Bowers, Oriental 
Press Group, Bank of America Merrill Lynch 

Silver (Tied): PricewaterhouseCoopers,  
State Street 

Bronze (Tied): Pure Fitness, Clarins 
 

Greenest Team 

 
Gold (Tied): HOK, UBS & Living Lamma,  

Jūs California Wines 
Silver: Innovasians 

Bronze: Tri-Clean-Athon 
 

Biggest Non-Corporate Team 

 
Gold: DB Green 

Silver: Kennedy Primary School 
Bronze: Heung To Secondary School 

 
Biggest Corporate Team 

 
Gold: Nomura 

Silver: Ql Group 
Bronze: South China Morning Post 

 

Most Trash Collected 

 
Gold: DB Green 
Silver: Nomura 

Bronze: Cathay Pacific Airways Ltd. 
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2. City Cleanup Challenge 
 

Weirdest Item Found 

 
Gold: Tri-Clean-Athon 

Silver: Clean and Green Hong Kong 
Bronze: Lingnan Dr. Chung Wing Kwong 

Memorial Secondary School 
 

Best Team Spirit 

 
Gold: Tri-Clean-Athon 

Silver: Clean and Green 

Greenest Team 

 
Gold: Clean and Green Hong Kong 

Silver: Lingnan Dr. Chung Wing Kwong 
Memorial Secondary School 

Bronze: Tri-Clean-Athon 
 

Biggest Non-Corporate Team 

 
Gold: Lingnan Dr. Chung Wing Kwong 

Memorial Secondary School 
 

Biggest Corporate Team 

 
Gold: iSustainable.org 

 

Most Trash Collected 

 
Gold: Lingnan Dr. Chung Wing Kwong 

Memorial Secondary School 
Silver: Clean and Green Hong Kong 

 
Office, School & Home – Special Recognition 

 
Gold: ENJO 

Silver: Team DJ ACE 
Bronze: Purcell 



 
 

 

47 

 

3. Country Cleanup Challenge 
 

Weirdest Item Found 

 
Gold: Standard Chartered Bank 

Silver: Circle of Trust 
Bronze: Jacklyn’s Group 

 

Best Team Spirit 

 
Gold: Hong Kong Hiking Meetup 

Silver: Avengers 
Bronze: Living Lamma 

 
Greenest Team 

 
Gold: Patagonia 

Silver: Hong Kong International School 
Bronze: Hong Kong Hiking Meetup 

 

Biggest Non-Corporate Team 

 
Gold: LST Leung Kau Kui College 

Silver: Cub Scouts of America Pack 1 HK 
Bronze: Tri-Clean-Athon 

 

Biggest Corporate Team 

 
Gold: CEI Conrad Electronic International (HK) 

Silver: Standard Chartered 
Bronze: Patagonia 

 

Most Trash Collected 

 
Gold: Cub Scouts of America Pack 1 HK 

Silver: Tri-Clean-Athon 
Bronze: Hong Kong International School 
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Appendix 4: About Us 
 

Ecovision Asia 
Twelve years in operation, and official organizer of the Hong Kong Cleanup, Ecovision is a 
Hong Kong based environmental events and education organization committed to bringing 
about change for a more sustainable future. Ecovision specializes in sustainable education and 
low carbon event management solutions. Their aim is to drive behavioural changes among all 
sectors of the community to improve the environment. www.HKcleanup.org 
 
Ecozine.com 
Produced by Ecovision, Ecozine.com is an online sustainable lifestyle magazine, for people who 
want to live well without costing the Earth. Its mission is to make green mainstream, by 
providing content, experiences, and tools to serve the community. It’s a go-to guide for smarter 
living. www.ecozine.com 
 


